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Visitor Survey
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18 - 20 September, 2018
IEC Crocus Expo
Moscow, Russia

*Messe Frankfurt RUS official statistics. This survey is compiled
on the basis of the data analysis received after visitor registration
to Heimtextil Russia 2018.
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1. Visitor geography

1.1. By countries
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1.2. By the federal districts of Russia

Moscow and Moscow region | 5o

Central district (without Moscow and MR) | NN 14%
volga district || NNNNJIIN 10%
Northwest district [ 6%
Southern district [l 4%
North-Caucasian district ||| 3%
ural district [l 3%
Siberian district [l 3%

Far-Eastern district ] 1%
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2. What is the nature of your interest in the fair?

11%

89%

m Professional = Personal
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3. Visitor profile

Retail trade (small and medium sized stores) GGG 42%
Online shops, mail order business IIIIEGEGGNGNGNGNGNGNGNGNGN 16%
Large retail chains, department stores I 5%
Wholesale trade I 27%
Importers, distributors NN 3%
Exporters M 3%
Manufacturers I 29%
Drapery designers I 40%
Textile designers NN 29%
Decorators IIINNNNNNNNNE 16%
Interior designers NN 15%
Architects I 4%
Textile equipment of hospitality sector I 5%
Hotel business I 4%

Restaurant business Il 2%
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4. Are you adecision maker in your company?

m Yes = Her
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5. Most popular product groups

Bedroom textiles

Fabrics for interior decoration
Window decoration

Kitchen textiles

Bathroom textiles

Textile for children

Furniture fabrics, leather

Sun protection systems
Digital print on textile
Wallpaper and wall decoration
Carpets and textile flooring

Contract textiles

I — 34%

I —  33%

I — | 69%
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I 27%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

.0
B messe frankfurt



heimtextil

RUSSIA

6. Do you plan to visit the fringe programme?

43%

57%

m Yes m Her
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7. How did you learn about the trade fair?

ivitation from exhibitors [ 15
iternet - N 2
Invitation from Messe Frankfurt RUS _ 19%
Personal recommendations of colleagues, business
- I 11
partners, friends
Invitation from Media partners _ 7%
Media advertising - 3%

Printed materials - 2%

Information from associations, commecrial chambers and
2 H
official structures
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